
Placing the 
Spotlight on Heart Failure:

Taking a stand for change

Campaign Kick off: May 5th, 2021 
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The Spotlight On Heart Failure (SOHF) campaign objectives 

• Build public recognition about Heart Failure through Social Media

• Educate and encourage people to take action for themselves, their 
loved ones, and others impacted by this devastating condition.

• Encourage key stakeholders to join us, take action and ultimately 
influence a positive evolution of HF outcomes through effective 
prevention, diagnosis and management. 

Project Objective 

The campaign targets a wide public in different Near East markets 
and supports the scientific leadership position of AstraZeneca in 
Near East, reflects our  commitment in putting patients first and 
collaborating  with local communities to elevate Heart Failure as a 
Healthcare priority. 



#Sehtak_Hayatak 

launched  March 18th, 2021

Media  Event Coverage announce 
Kick off of HF Campaign

Press Conference & Press Release, 
May 5th 2021

HF Campaign over Sehtak_Hayatak

May & June: Heavy posting 

Maintenance afterwards 

Key Channel: Social Media 
Target Audience: General Public 
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Additional Channel: VAE / SES / Sales Force communications
Target Audience: HCPs 



“Shedding light on your heart health to brighten up your life”
Campaign Breathes New Life into Heart Failure Care
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Partnerships and endorsements  
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Social Media Campaign Assets 

Topics Covered: 

• What is Heart Failure

• Signs and Symptoms

• Risk Factors

• T2D & HF 

• Diagnosis

• Preventing HF 

• Living with HF 

• I wish I had known (patient video)

• T2D patient, I want to take good care of myself (patient video)

• Let’s challenge this together (HCPs video from Global 

campaign) 

Assets Type: 

• Still posts
• Infographics Videos with VO
• Videos featuring KEEs
• Videos adapted from Global SOHF Campaign
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Assets’ overview: Still posts or Infographics videos with VO  

عوامل خطر الإصابة بقصور القلب
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Videos featuring local KEEs 
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Videos adapted from Global SOHF to Arabic 
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A drop card was designed for sales rep to invite all their PCPs to follow our FB page
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Press Conference & Press Release 
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KEEs Interviews on TV, Radio and Social Media  
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Poster designed for distribution in all PCPs and Cardio clinics
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Short Educational Videos / Email campaign directed to HCPs 
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