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Main activities _—
Key message: ‘Heart Failure. Don’t ignore the symptoms®,_/ testraiure
#symptomalert #heartfailure #speakup

Kapdiakn Avenapkela.

Mnv ayvoeis ta cupntwpata!l
MANEYPQIMAIKH ENHMEPQXH 2019

AIAAIKTYAKH KAMIMANIA ENHMEPQZHZ MAIOZ 2019
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#symptomalert #heartfailure #speakup

H evhpepwtikn ekotpateia tedel uno
TNV atyida tou évupou unoupyou
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For the 4" consecutive yearin Awareness campaign organized

Cyprus every year by the European Society of
Organized by the Cyprus Society of Cardiology (ESC) & European Heart
Cardiology Failure Association (HFA)

In collaboration with Novartis

s

Supported by the Nicosia Heart
rma Services Cyprus PP y

Patients Association, the Pancyprian
Federation of Patient Associations &
Friends and Pancyprian Medical
Association

UTat eFthe auspices of the Ministry of
Health'
s

Run between 13t - 31th of May 2019
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Focus on Social Media “4 HFA

Heart Failure
Association

HF Campaign 2019 Focuson..
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The Social Media Plan A HFA

Heart Failure

Campaign ran via CY Cardiology Society’s FB page /' Associaton
The Social Medi: "

™

" v Facebook Banner was created

| v'Video spot posted

v Patient testimonials and carer video
were distributed

W ¥ 30Q8&A Doctors’ videos were posted

Ir

v'Hashtag #symptomalert #heartfailure
#speakup @ ESC




Set Your Life Back In Motion video o v L .

Association




Impressions - HFA
Set-Your-Life-Back-In-Motion R | ation

Impressions Set your Life Back In Motion

Reach Engagement Frequency Impressions
Total Reach | 1018l Engagemeant Total Frequency Tolal Impressions
77.5K 736 2,1 162,7K
VIBWS Views
Thru Plays Z.socond views
7,TK 26,8K




Patient testimonial video 1 4 HFA

Heart Failure
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You can watch the video on:
https://bit.ly/324anrU
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Patient Testimonial Video 2 HFA

Heart Failure
Association

You can watch the video on:
https://bit.ly/2XIxvwD

rwpomome Kopdlkng AVETTPREIRG @ESC



Impressions-Patient Testimonials ) htraiure

Association

Impressions Patient Testimonials

Rearch Engagemeni Fraguency Mpressions

Total Rﬂ; Total Engagement | Tobal Fl;laqwr-:r Tul:dal IMprecsaans

54,9K 360 3,1 | 170,2K
Tvupays | 3sesont ews
58K | 236K




Carer Testimonial Video 4 HFA
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Carer Testimonial Video

You can watch the video on:
https://bit.ly/2XhhJ7G
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Impressions- Carer Testimonial Video

Impressions Carer Testimonials

Heach
Todal Ressch

28,1K

Wiews

Thru Plays
2,6K

Frequeancy
Total FT&HUEHEF

3,4

Engagemenl
Total Engagement

150

Impressions
Total Impressions

95,5K

"-u"i-:"-.‘.-'E
J-gacond veews

10,1K
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Doctors’ HF Q&A Video 1 9 HFA
Three sets of patients’ questions about HF were =7 Associaton
answered by cardiologists

Doctors’ Q&A 15! Video

You can watch the video on:
https://bit.ly/2YrfU9z




Doctors’ HF Q&A Video 2 w R

Association

Doctors’ Q&A 2"¢ Video

You can watch the video on:
https://bit.ly/323z15b
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Doctors’ HF Q&A Video 3 g e

Association

\_

You can watch the video on:
https://bit.ly/2KTIf6K



Impressions- Doctors’ Q&A Videos

Impressions on Doctors’ Q&A Videos

124 1K 990 2,90 | 359,9K
961K | 456K

HFA
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Association



TV Coverage - Interviews HFA

Heart Failure

Interviews of members of the CY Cardiology Society in major local TV e
channels during campaign
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Set Your Life Back In Motion- 30-sec TV ad A HFA

Heart Failure

The animated TV spot activating people to recognize the symptoms of HF, played 48 Association

times on major TV channels and gained extensive reach.

The TV ad remained
nair throughout the
campaign

y <

v'Playing simultane’ously
onall 4 channels

e

v Free air-time
worth of €143K




Radio coverage HFA

) Heart Failure
Extensive interview of a cardiologist and a HF patient sharing key facts and Association
insights on disease background, recognition of symptoms and disease

management.

MK

EMEIY KAl 0 KOXIMOY MAL



Newspaper coverage — Articles 1/2
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Wide Electronic Media coverage- 2/2
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Political Engagement 4 HFA
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The campaign was placed under the auspices of the Minister of Health
Mr. Konstantinos loannou.

Patient Engagement
The campaign was supported by the Nicosia Heart Patients Association.

As this year’s activities focused on social media, all campaign material
was placed and shared on the Nicosia Heart Patient Association’s
Facebook page throughout the campaign.

Patients set questions about heart failure which were answered by
cardiologists in 3 videos.

A patient gave an extensive radio interview along with his cardiology
discussing about heart failure and relationship between health care @ ESC
providers and patients.



Outcomes A HFA

Heart Failure
Association

e The social media campaign reached 787,4K impressions

* Considering the fact that the number of registered Facebook monthly users
in Cyprus is 850,000, the above results look good in terms of reaching our
campaign objectives!

e Total free Media coverage worth of €291K
e 9 TV/Radio interviews & articles by cardiologists

* Increased patient activation was observed through doctor’s daily practice
during and after the campaign.



A HFA
Summary ASsociation

We are really happy with this year’s campaign since we were able to reach out to several thousands
of people through social media.

We selected to focus on social media since it has been noticed that in our country there is a high
percentage of social media use and especially age groups we were interested in are highly active in
Facebook.

The extensive TV and newspaper coverage of the campaign contributed also to the wide reach of the
campaign’s messages.

Partnership with local authorities and especially the minister of health was of great importance this
year since a new general health system has been recently introduced and we were able to make
heart failure treatments widely available to all heart failure patients.

Patients and carers were also highly engaged through testimonial videos and by gathering questions
regarding heart failure which were answered by cardiologists through a video.

We are already gathering ideas for next year’s campaign!

@ESC



