
• Patients and physicians often have different needs for information.  

• Educational interventions for AF are limited. 

• Patient websites are available from patient organizations (eg AF Associations) 
but there is an opportunity for EHRA to become the authoritative source of 
high quality patient information materials, for use by the medical community 
and patients.



Project Rationale

• The need to educate patients, their families 
and their carers … and physicians.

• Patients and their carers

Audience



Objectives
• Create a dedicated source to inform and educate patients in order 

to improve management of AF by providing reliable source of 
medical information and education (=”static web site”)
– Ultimate goal: Improve diagnosis and optimal management of AF 

• The aspiration is to become the leading website and the reference 
source for medical education resources around AF and increase the 
visibility of EHRA
– The web site would recommend clear solutions that policymakers, healthcare 

providers, payers and national governments can implement to improve the lives of 
people with AF and at risk for AF-related stroke.



Messages
• Raise awareness of AF and its links to severe consequences like CV 

mortality, stroke and other cardiovascular complications or events 
frequently leading to CV hospitalizations 

• Increase awareness of AF as a progressive and chronic disease which 
worsens the prognosis of patients. 

• Highlight the impact that AF can have on patient and care supporter 
quality of life

• Illustrate the socio-economic burden associated with AF 

• number of visitors

• feedback from the patients, HCP and sponsors (surveys could be done)

• visibility on search engines

Measurable/ success criteria



Some examples …



From Biosense Webster ….









Patient-friendly news 
and videos .. Blogs, 
social media

Videos also on 
youtube.com!



Industry partners …
• Sanofi

• Biosense Webster

• St Jude Medical

• Boehringer Ingelheim

• Bayer

• Daiichi Sankyo

• Others ….





Task Force

Also …
Vladimir Andrijasevic, Web Product Manager, Communication Department
European Society of Cardiology (ESC)

Eduard Shantsila, Project Fellow



Some principles …

• Simple, written FOR patients ….

• Static website, with quarterly updates

• Non-medical project fellow (0.5wte) to work on the 
text, together with Task Force members
– Website would need professional web expert

– Links to social media, etc

• Website manager would be responsible for updates

Webpage domain:  afibmatters.org 







EHRA patient website
Dec2012                Jan        Feb                     March                 April                   May       June                      July

TF  members write headings

Choice of 
Domain name

Proofreading by Mellanie True Hills & Dr Lane

Dr Shantsila writes the texts

Choice of images for the website

Propositions
of layouts

Choice of 
Layout

Integration of layout

Texts and images import

Testing

V.1 Live at
Europace

Development of layout



Thank you!
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